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Visualising for Effective Communication
(Concepts and designs through animations = ideas / interactions / thinking / decision-making)



image - Pixar’s Monsters University

Learning process
(for both designer(s) and client)



Story Telling (Pace - Experiences - Emotions)



4th Dimension [Time & Movement]
2D /  illustrations vs Animation



image - Terry Gilliam’s Brazil

Team engagement & Impact



A-Ha!
The element of 
Understanding
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“Communication  is Key”

Image from: http://msdigitalsolutions.com/the-right-tools-for-the-job/

Warburton,1996



Crash course in learning / technology / function / process etc…

Front end - early understanding



Truth to Position*

(rules for conscious honesty)

Seductive Details*

(interesting elements in text)

Seductive  Illustrations*

(interesting elements in pictorial form)

* Hilton, 2002 
* Kim, Yoon, Whang, Tversky, & Morrison, 2007 
* Harp & Mayer, 1997

Muuto I’m Boo – Carafe



Social process (not subjective - bridge the gap between team members)

Image - Despicable Me - Illumination Entertainment



(Case study) - 1991Medtronic - CareLink



(Case study)BioTransformations - Cloaking



Representational  familiarisation



QuantuMDx -Diagnostic Unit (Case study)



(Case study)



Why animation?

image: https://www.womensinformationnetwork.com/ 
teaching-your-toddler-to-share/



(Typical for creatives)Normal Design Process



image: https://www.northdenvertribune.com/2016/12/14/victory-loss-good-riddance-bad-rubbish/



“Role of Intuition”  (Suri, 2008) - that can make it work or notDesign Experience



Thank You for listening



Questions ?


