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Purpose:
PRACTICAL AND ECONOMIC

Effectiveness = efficacy + efficiency

Purpose:
EMOTIONAL AND ECONOMIC

Transmit or provoke
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DESIGN UNIVERSE

GLOBAL PURPOSE = PRACTICAL + ECONOMIC + EMOTIONAL PURPOSES
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GLOBAL PURPOSE = PRACTICAL + ECONOMIC + EMOTIONAL PURPOSES
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PRODUCT UNIVERSE

ETHOS = General definition according to the 
product universe guidelines.

RATIONAL 

DIMENSION

PROJECT STUDY

COLD 

INTERACTION

Prosaic or Poetic Meaning level in the 

Aesthetic Syntax Elements

a) Disciplines involved for project development.
b) Human resource disciplines required.
c) Identification of most suitable strategy for  

design and manufacturing.
d) Exploration of project scope. 
e) Definition of the real vision that the client needs 

to crystallize the project.
f) An economic scenario that demonstrates where 

the customer should focus resources

UNDERSTANDING THE INITIAL COMPLEXITY
Identification of the complexity characteristics of the order to which the 
product or service belongs to.

EMOTIONAL  

DIMENSION

WARM 

INTERACTION 

EMOTIONAL 

INTERPLAY

Product Image

DESIGN ORDER AND PRODUCT UNIVERSE COORDINATE CHART
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How easy-to-use, intuitive, or ergonomic 
does the product have to be?

How much does the product function 
need to be understandable?

How effectively and reliably does the 
product  have to work?

How strong of an emotional response is 
the first impression aimed by the product? 

How much does the product rely on connecting 
and resonating with the person’s aspirations, 
lifestyle, ideas, values, or similar concepts?

How important is it to allocate resources 
to make the practical purpose effective?
How important is it to allocate resources 
to make the emotional purpose effective?
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Functional product
architecture is developed
first.

Product characterization is
developed to match.



Functional product
architecture and product
characterization should be  
co-developed at the same
importance level.



Characterization first, 
functional product
architecture is developed
to match.










