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Overview

Review of contemporary Australian
communication design practice




Definitions

Communication design: visual and verbal
communication usually performed on behalf of a
client spanning both print and digital mediums.

Sustainability: a means of addressing social
and environmental concerns

Asymmetrical relationships:
Asymmetry facilitates client-designer relationship

that extend beyond transactions. -
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Returning to the problem

Design activity is accelerating consumption

Tensions in practice result in routine ap roa(cjeh/@g
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Towards a solution

Trans-disciplinary approaches
Strategic underpinning
Collaboration
Repositioning
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